IBERIA’S FIRST
ETHICAL &
SUSTAINABLE
TRADE SHOW

www.ecolivingiberia.com

The Iberian trade
event for conscious
beauty & eco living
Generate new business this year and get
your products in front of thousands of key
natural and organic buyers…
Eco Living Iberia is the only fully professional Iberian trade show
for eco living: self-care, beauty, skincare, clothing, homewares and
cleaning products. The show will attract thousands of visiting
distributors, wholesalers, retailers and buyers who will come to see
a showcase of sustainable, ecological, ethical and organic
exhibitors from Iberia and the rest of the world.

Who Visits the Show:
Key trade buyers from leading:
Supermarkets
Department Stores
Distributors & Wholesalers
Online Retailers
Importers & Exporters
Pharmacies

Co-located with Organic Food Iberia, the exciting new
international trade event dedicated to promoting the organic food
and wine industry. The combined shows will host over 400
exhibitors and thousands of trade buyers from across Europe and
around the globe.

Health Stores

With a major international marketing campaign and a hosted
buyer programme, these combined events will be the first fully
professional organic & ecological trade fairs to be hosted in Spain.

Tourist Attractions

Beauty Chains
Spas, Hotels
Airlines

Ethical Values
The organiser behind the event, Diversified Communications, is a successful publisher and event organiser
with its roots in the natural and organic movement and has become one of the most successful organisers of
trade shows for the sector, including Natural & Organic Products Europe in London, Nordic Organic Food Fair,
Natural Products Scandinavia and Naturally Good in Australia. In addition, Diversified Communications
publishes Natural Products Magazine, Natural Products Online and Natural Products Global. It is a family
owned company with strong ethical principles.
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Reasons to exhibit
Eco-Living Iberia is the only trade show in the Iberian Peninsula dedicated to eco-friendly self-care, beauty,
skincare, clothing, homeware and cleaning products. The event will attract thousands of visiting
distributors, wholesalers, retailers and buyers who will come to meet hundreds of suppliers of sustainable,
ecological, ethical and certified organic products from the Iberian Peninsula and the around the world.
Co-located with the brand-new trade event dedicated to certified organic food and wine,
Organic Food Iberia, these exciting new international trade events will host over 400 exhibitors and
thousands of trade buyers from across Europe and around the globe Both events will benefit from unique
visitor and exhibitor marketing campaigns, in three languages: English, Spanish and Portuguese ensuring
that the right buyers for your business are qualified, targeted and delivered.
Eco-Living Iberia is organised by Diversified Communications, a world leader in successful events and
publications in the eco and organic markets. It also has the support of the Spanish and Portuguese
Governments, as well as the main European associations, trade bodies, publications and institutions.
This event will be a platform for producers and buyers to meet and do business, not just in Iberia but
internationally too. Meet buyers face to face and increase their brand awareness of your product range.
The show will benefit from our long-standing and trusted relationships with influential trade bodies,
associations, media partners and industry figures including senior buyers and decision makers established
across our successful portfolio of events and news publications.

What’s happening at the event?
The Innovation Zone and Eco & Organic
Awards Iberia
The most popular feature for buyers, this is where
exhibitors can showcase their latest products and
innovations in the spotlight. This feature is only for
products launched in the last 12 months; visitors
and special guests will vote for which product
should win from 12 categories. The winning
products will then go on to be announced at the
Eco & Organic Awards Iberia.
Eco Theatre
Featuring thought leaders, opinion formers and
pioneers from the industry, these educational seminar
sessions will give crucial insight into the latest
developments in the ecological and sustainable
industry both locally and internationally.

VIP Programme & Hosted Buyers
Key Buyers from across Spain and Portugal can
apply to attend the event as a VIP. VIP status will
provide you with a bespoke floorplan, your badge
posted to you in advance of the show and access
to the VIP lounge throughout your visit. Apply for
your place here.
The Hosted Buyer Programme is for Buyers from
across Europe and beyond. This programme means
that eligible buyers will receive contributions
toward their flights and accommodation.

Supported by
the industry
With the support of the Spanish, Portuguese and
regional governments, Eco Living Iberia and
Organic Food Iberia are not to be missed.
The launch of Eco Living Iberia is as a direct
result of requests for a high-profile international
trade fair in Iberia, which can
properly reflect the importance
of the region on the international
stage. The launch follows months
of research and consultations
IBERIA
with key stake holders, including
IFEMA | Madrid
6-7 June 2019
exhibitors, trade buyers, trade
associations, the autonomous
regions and the government.
The result of this work, is the
launch of two separate colocated events, supporting the
same principles: Eco Living
Iberia and Organic Food Iberia.

eco
living

The two separate events will
each have their own distinct branding, look and
feel, serving different audiences but benefit from
the synergy and international reputation of both
brands. Our intention is to grow these events to
become the most important organic and ethical
trade events in the world.

ADVISORY PANEL:

Alvaro Barrera
President
Évelyne Alcázar Marín
International Manager

Jaime Manuel Carvalho Ferreira
Head of the Board

Attracting the visitors
International Marketing Campaign
A successful show is a busy show full of quality
buyers and we are working hard to promote
Eco Living Iberia through an extensive and
comprehensive international PR & Marketing
campaign, in English, Portuguese and Spanish.
The international marketing campaign will
include:
• Mass Media Advertising
• National and International PR
• Websites/Digital marketing
• Social media
• Direct Mail
• Telemarketing
• Hosted Buyers & VIP programme
• Press & Media:
Full page adverts, editorial, web banners,
online editorial, solus emails, and sponsored
newsletters via our supporters and media
partnerships.
Visitor Emails & Postal Mail
We have an extensive database of target visitors
and we are continuously generating and
researching new contacts to extend our
marketing reach. We also print and post out
selected pieces of direct mail to specifically
targeted buyers. In addition, we send third party
emails to the databases of our partners in the
industry and the media.
VIP Buyer Campaign – 500 Hotel Rooms
Let us know who your VIP buyers are and we will
invite them to the show on your behalf and we
will send them a special personalised invitation
containing your company details offering them
the exclusive benefits of attending the show
as a VIP.
Plus, we have introduced an exciting initiative
for 500 VIP Buyers whereby we will offer up to
€100 per buyer, toward a night’s accommodation.

Hosted Buyer Campaign
This major campaign requires many hours of
research, relationship building and a large
marketing spend ensuring that we have the biggest
international buyers walking the show floor. This
initiative is exclusively open to buyers with a
minimum spend power of more than €500,000 and
from large organisations from across the world.
These hand-picked individuals are personally
invited by us to attend the show and they receive:
• Flight re-imbursement up to €200
• One night’s accommodation
• Networking opportunities throughout the
show
• Fast-track entry - their badge is posted to
them in advance
• Access to our VIP lounge
• Free refreshments for the duration of the show
• Personalised floorplan and exhibitor list

Exhibitor
marketing support
– all included in your stand package
The marketing team provide exhibitors with a multitude of
tools to support your investment, ensuring you have the very
best experience. This marketing support is provided at no
extra charge, as part of your stand cost.
The Buyer’s Product Guide
Detailing the new products launched at the event, this piece
will be sent to our database of key retail buyers across Europe
prior to the show, putting your products in the spotlight.
Show Guide
The show guide, given to all visitors to the event on arrival,
contains full listings of all exhibitors including contact details
and a 70-word company profile, as part of your booking.
Enhance your presence by adding your logo, or taking
advantage of the many advertising opportunities available.
Press Opportunities
Our dedicated team executes an unrivalled PR campaign to a
comprehensive database of international and regional trade
press. As an exhibitor, you can highlight your presence and
company news by uploading your press releases directly into
the show website.
Complimentary Invitations and Show Brochures
Invite your customers to visit your stand at the show by using
our free Visitor Invitations and show brochures in mailings,
invoices and in person with your sales team.
E-Invitations
We will create you an e-invitation to send out to your contacts
encouraging them to visit you on your stand. This will contain
your company name and stand number and by personally
inviting them to the show, they will save €50.
‘See us at the show’ banners
Available in English, Spanish and Portuguese, and in a variety
of different sizes, include them communications inviting
customers to see you on your stand, saving them €50!

Rates &
Packages
We offer two main stand choices:

Regional & International Pavilions
Any region or country taking a pavilion with a
minimum of 100m2 before November 2018, will get a
10% discount. For those booking a minimum of
250m2, we can offer a 15% discount.
We offer flexible solutions for associations,
embassies, trade promotion agencies and other
organisations to bring their members to this dedicated
trade only event.

FULL STAND PACKAGE:
A hassle-free package including
the stand build, walls, name board,
table and chairs.

Add some creative flair...

Shell (minimum 6m2)
6m2 – 12m2
13m2 – 30m2

With a bit of creativity you can easily make your
stand look great. Get some stickers, backdrops, a
different carpet colour or get your walls painted – spend
a bit extra and stand out from the rest.

Cost*
€299 per m2
€269 per m2

SPACE ONLY PACKAGE:
Gives you the opportunity to design and build
your stand yourself.

Space only (minimum 12m2)
12m2 – 20m2
€269
2
2
21m – 100m
€249
2
101m +
€229

Cost*
per m2
per m2
per m2

*Corner stands and premium positions +10%

Call us today to discuss your exhibiting options within the show
UK office

Fiona Allen – Portfolio Director
Alex Suau – Senior Sales Executive
Amanda Thackray – Sales Manager

Spanish office Susana Andres Omella – Project Director

Tel: +44 (0)1273 645124
Tel: +44 (0)1273 916521
Tel: +44 (0)1273 645135

Email: fallen@divcom.co.uk
Email: asuau@divcom.co.uk
Email: athackray@divcom.co.uk

Tel: +34 687 050 300

Email: sandres@divcom.co.uk

The perfect location
Madrid itself is a hugely vibrant destination, described by many
as the city that really knows how to live. It has evolved into one of
the great culinary capitals of Europe, showcasing the many
varieties of organic food and eco-living products from every
region of Spain. Its central location on the Iberian peninsula
makes it easily accessible from all parts of Spain and Portugal, as
well as further afield. Just 10 minutes from the airport, it is one of
the most accessible international venues in Europe.

The Venue
Eco Living Iberia will be held
at IFEMA, in Hall 14, which is
a self-contained facility with
14,000m2 of available space.
With excellent transport
links it’s easily accessible
from all regions of Spain
and Portugal. 10 minutes
from Adolfo Suárez
airport. Close to the city
centre by Metro or Taxi.

Organised by

Diversified Communications UK is a dynamic and innovative event organiser
and information provider. We are passionate about the communities we
serve and inspired by our goal of building business with a conscience.

